
Press Releases Help Improve SEO Presence for

Small Businesses

Press releases can be a powerful tool, if leveraged

correctly. Don’t just send them, file them to a popular

section of the company Web site as well.

“Every business has a reason to use press releases, but

they should continue to use them long past the initial date

they were sent out,” explains Cher Murphy, president of

Cher Murphy PR, a public relations firm with offices in Miami

and Virginia. “Having an online press section is an effective

way to bring traffic to the site, which will help translate to

more business.”

 

Every day, there are millions of online searches.

Businesses that effectively use search engine optimization

(SEO) are successful in showing up in the results, which

ultimately drive traffic to their site.

 

“Many people, needing a product or service, don’t

necessarily know a company’s name or Web site address,

so they start by doing online searches,” says Murphy. “If a

company has a press section with releases that contain

SEO terms, they have a good chance of coming up in the

search results. It’s an easy and cost-effective way to bring

potential customers to a site.”

 

In creating an online press section, businesses should

always make sure the releases have been optimized. Use

SEO keywords that are relevant to the business, service,

and geographic location. Scatter the keywords throughout

the release. Always have a link from the release to the

company site. Leave the releases online, even after they

are considered old. The more options a company has for

coming up in search results, the better.

“SEO press releases are great at pulling in Web traffic,”

adds Murphy. “Not only can they be used on a company’s

site under a press section, they should also be released

online to help create even more traffic for the site.”

 

Many people do research regarding products and services

online before going to make a purchase. Creating an SEO

press release section on the company Web site is a

powerful way to help new customers find your business.    

Cher Murphy PR is a full-service public relations agency

with offices in Miami and Virginia, focusing on small-

business public relations management. Public relations

veteran Cher Murphy, who has had experience working in

large agencies as a vice president, writer, editor, client

account specialist, and media relations professional,

started the firm. For additional information, visit

http://www.chermurphypr.com/.

return to this month's issue

The Latest Marketing

Intelligence ...

•
 
Timeclocks Offer Positive

Advantages For Employers,

Employees
Timeclocks Offer Positive Advantages

For Employers, Employees

(more...)

  

•
 
Referrals: Getting the Most From

the ‘Low-Hanging Fruit’ of Sales
Referrals should be considered the

reward for a job well done. They are the

by-product of your excellent customer

service.
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•
 
Thinking Outside the Door Builds

Sales Even In Down Times
In today’s challenging business climate,

an organization’s need to develop new

and innovative products and services is

at an all time high.
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•
 
Experts Urge Companies To Look

Inward For The Keys To 2009

Success
The seeds of company success in 2009

may rely on internal resources, according

to a survey of experts across a broad

spectrum of expertises.
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•
 
8 Skills For Closing The

Communications Gap When

English Is Not The First Language
Many companies lose valuable

resources when employees are not

empowered to speak-up because of

language difficulties.
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them, file them to a popular section of the

company Web site as well.

(more...)

  

•
 
How to Market to the Overlooked

25-34-year-old Age Segments
Marketers should target consumers

based upon their engagement and

participation in youth culture rather than

on their chronological age.
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•Scalable Electronic Commerce
Supply Chain Solution Improves

Efficiency, Increases Profits
Timing is essential and inventory

management makes all of the difference

in a company’s success. 
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•Training a Sales Brain Is An
Important Step To Adding Clients
Remember those tests taken in school to

test verbal reasoning skills? They were

called Chimera analogies and went

something like this: Moon is to night as

sun is to _______.  Of course the

answer is “day.”
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Marketing leaders seek out information from other marketing managers to better manage their

enterprises. Marketing executives focus on getting and keeping their organizations profitable. By

providing information on finance, marketing, staffing, employees, technology and sales to marketing

leaders this website provides a unique platform for information exchange. Marketing leaders are in

need of information to increase productivity and raise profits.

This website's award-winning staff distills information from a variety of sources to create a digest of

marketing strategies that work for other marketing managers. Offering marketing managers and

owners the best in terms of information and suggestions, this website is designed to be an easy, short

read.

Marketing managers seek solutions to everyday problems that affect their bottom-line. The best

sources of these solutions are other marketing managers who have encountered and solved these

obstacles.

By continuously reading this website, marketing managers can learn much to improve their small

enterprises. Other managers with larger companies can also benefit.

Functionality and brevity are important to marketing managers, owners and that is what this website's

editorial is based on. Marketing managers know this website will often be ahead of national media in

identifying trends and potential obstacles to marketing success.

Press Releases Help Improve SEO Presence for Small Businesses http://www.marketing-execs.com/news/11-08/3.asp

2 of 2 12/1/2008 8:10 AM


